
There is uncertainty with pinpointing exactly what 
designers do. A young artist might ponder by 
asking a young graphic designer what exactly they 
do as part of their profession? The young designer 
would say, ‘I design posters ’n’ shit’, which may 
probably true. Yet many designers would see that 
as a joke of an answer, and perhaps trigger a 
memory similar to that which they had answered 
themselves more than several times when they 
were in design school.

As a designer I see it as a valuable opportunity to 
answer that question in a different way, by showing 
that I have an understanding and sympathetic view 
towards the basic needs of the human race. 
Being homo sapiens, we seek to answer the 
most complex of questions to bring about a sense 
of fulfilment in lives and to help others understand 
what matters to them. As a graphic designer this is 
one thing that matters to me. I feel that information 
has not been communicated effectively to an   
audience most of the time as far as graphic design 
has been concerned.I do not believe there should 
be such a thing as a target audience as much as 
it gives way to design the most effective outcomes. 
An idea should communicate effectively to a 
greater and more substantial audience in order 
for a piece of design to be effective across a 
broad spectrum of age groups, social groups, 
occupations, and abilities.

Design choices made by designers has had a 
profound impact on where waste goes and what 
we do with it, whether or not the product has been 
used to its’ full economical potential. The biggest 
problem behind this upheaval of waste is the 
design of the packaging, as to what material the 
design has been placed on to promote, hold, or 
label the product, most of which has been made 
out of plastic or plastic combined with paper. 
Being a designer, I feel a sense of responsibility 
to change the way the consumer thinks about the 
packaging they throw to waste. Another way is 
to focus my designs on being produced solely in 
economical ways on recyclable materials. The aim 
is to not just be thoughtful about the experience 
the user has with it, but also the experience that 
the product has after it has been used to its 
full potential.

Design isn’t just about reaching to the viewpoint of 
the consumer or client. How does design affect the 
everyday life of man? It changes their perception 
of things. I believe that honesty is key to a change 
in the world. This honesty is brought about by no 
fear of ever saying too much through design or 
critical accounts of design by assessing it. 
The reason why this is necessary is that perhaps 
too many people are afraid of saying anything by 
disappointing someone or seeming too egotistical. 
Honesty, may often seem selfish and unwanted, 
yet it always brings about a kindness in someone, 
a new perspective on someone or something, 
therefore bringing change for good. And design 
for the greater good through justified opinion.

What motivates me to design are these passions 
to which could be used for good of the consumer 
and the environment or changing environment the 
product lives within. A designer needs to be flexible 
with what topics they work with, what materials 
they use, and what tools and skills they have. 
A designer needs to be inclusive and sympathetic 
to people’s feelings, whether they be the clients 
or the consumers. But also to their abilities, 
whether they suffer from a condition which affects 
how they might experience the product or design 
that has been created. I am interested in projects 
which motivate me to work harder, to idealise 
further into what ideas could be made possible, 
beyond reach of today’s technologies. A project 
that is inclusive. A project that is economical yet 
effective. A project that is honest. A project that 
could change the world.

I am not just a designer. I am a thinker. 
I am an artist. I am a changer.
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